


Tata, a name very well known around the world, is for a reason. They are very 
meticulous and precise in their quality. It is the brand of brands in all aspects.

We are glad that we got a chance to associate with Tata, who values quality 
and understands what our linguists are trying to explain. Part of the project is 
localising research study materials that benefit Anthropology and the 
Humanities in various languages.

Despite having a huge team of reviewers, translators, and reviwers from Tata 
Institute of Social Sciences, the Naarg team is able to pull off such a huge 
project without any hassle.

Working with a huge team of linguists who have sound knowledge of the 
domain in which they are working and who will not settle for anything less is 
no small job.

This project involved multiple formats of translation that catered to the needs 
of the user. With brainstroming, our team of linguists and Naarg management 
supported Tata’s team without compromising on quality and able to launch 
content within timelines.
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